




 
 

 

 



 

 
 

 

Abstract 

Hwadig, Wafa.  The Impact of Social Media on Spreading the Culture of 
Conspicuous Consumption: Shopping Mall Visitors in Irbid Governorate as a 
Case Study , Master's thesis, Faculty of Arts, Yarmouk University. 2023 
(Supervisor: Dr. Abdullah Gazan). 

The study aimed to identify the impact of social media in spreading the culture of 

ostentatious consumption on a sample of malls in Irbid governorate, in addition to 

identifying the statistically significant differences of the impact of social media in 

spreading the culture of ostentatious consumption in its various fields, regarding to 

the independent variables. 

The study used the sampling social survey method, and to achieve the objectives of 

the study, a questionnaire was designed to collect data, the population consisted of 

all individuals in Irbid governorate.  

As for the sample, it was chosen by the convenience sampling method, and it 

consisted of (300) individuals who frequented malls. 

The results of the study showed that there is an effect of social media on spreading 

the culture of ostentatious consumption, where the field of social effects occupied a 

medium degree with an arithmetic mean of (2.674), while the field of economic 

effects occupied a low degree with an arithmetic mean of (1.803). The results also 

showed that there were statistically significant differences for the independent 

variables: age, educational level, place of residence, marital status, and income level, 

while no differences were shown according to the sex variable. 

Keywords: ostentatious consumption, social media, malls of Irbid Governorate. 
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